


I n t r o d u c t i o n
Bonnuit is created for urban places where space is at a premium. Bonnuit has three main functions:  
a. Sleeping - b. Sitting - c. Storing. All unit are made out of solid oak. Purchase one unit and use it as a bench. 
Purchase two or more units, stack them next to each other, and use as a bed.  Bonnuit also has a storage bin 
under each unit that slides out conveniently for your storage needs. 
1. Single unit
2. Triple unit: If you purchase 3 units, it turns into a full size bed; mattress included.
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table of contents
A corporate identity is the fundamental style, quality, character and personality that distinguishes one company 
from all others. Corporate identity plays a crucial role in laying the foundation for recognition and preference 
among customers, employees, vendors, investors and the general public. 

A strong corporate identity can be a powerful tool in the marketplace. In this guide we will examine the basic 
elements of our corporate identity and the standards for their use.
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LO  G O

bonnuitbonnuit

Minimum Size 
The Bonnuit logotype 

should never be reproduced smaller 
than the minimum size shown here 

— 1 1/8 inches in width.

• The bonnuit typeface is Bank Gothic BT Medium,  19pts in size. 
• The 2 icons and the horizontal line above the Bonnuit typeface are 2pt thick strokes.
• The rectangle surrounding them is a 1.5pt thick stroke. 
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1 1/8”

Logotype Coloration 
The examples shown here demonstrate the correct 
coloration of the Bonnuit logotype. 
There are 2 color options and 2 black and white options.

Color
• The logotype color should be  
PANTONE7427 C on a  white background. 
• The logotype could also be white (knocked out) 
preferably on a PANTONE7427 C  background color. 

B/W
• an all black logotype should be used. 



bonnuitbonnuit

LO  G 0 :  u n a c c e p t a b l e  u s e s

bonnuit bonnuit

The Bonnuit logo is a representation of the company and a symbol for it’s modular product. 
Preserving this identity requires using the logo consistently, according to the logo guidelines. Always use the 
electronic artwork 
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Incorrect use of type colors. The logo 
should be displayed in one color.

Incorrect use of logotype. Do not “screen” 
or lighten the logotype. 

Incorrect use of logotype family face. Do 
not alter the logotype typeface in any way.

Part of the logo is missing. Do not repro-
duce the logotype without the bonnuit icon.



t y p o g r a p h y

Bank Gothic BT Medium
abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890 
!@#$%^&*()-_=+[{]};:’”,<.>/?

Bell Gothic Light
abcdefghijklmnopqrstuvwxyz 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890 

!@#$%^&*()-_=+[{]};:’”,<.>/?

Bell Gothic Bold
abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890 
!@#$%^&*()-_=+[{]};:’”,<.>/?

Bell Gothic Black
abcdefghijklmnopqrstuvwxyz 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890 

!@#$%^&*()-_=+[{]};:’”,<.>/?

Bonnuit has adopted the following typefaces because of their legibility, and style. With options offering a 
variety of functional and creative uses, these typefaces lend a consistent, professional and legible appearance 
to all Bonnuit print communications materials. 

Bank Gothic Light
abcdefghijklmnopqrstuvwxyz 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890 

!@#$%^&*()-_=+[{]};:’”,<.>/?

9 10



c o l o r

PANTONE: 7427 C
RGB: R=157 /  G=16 /  B=45
CMYK: C=25% / M=100% / Y=93% / K=22%

PANTONE: Warm Grey 8 C
RGB: R=145 /  G=134 /  B=126
CMYK: C=44% / M=42% / Y=47% / K=6%

PANTONE: 7414 C
RGB: R=190 /  G=101 /  B=22
CMYK: C=20% / M=68% / Y=100% / K=7%

PANTONE:  Process Black C
RGB: R=0 /  G=0 /  B=0
CMYK:  C=73% / M=67% / Y=65% / K=78%
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The Bonnuit color palette 
has been instituted to convey a 
visual uniformity throughout all 
Bonnuit communications 
materials. 

Note:  Colors should always be 
used at 100% saturation. 



secondary graphics
All secondary graphics for the bonnuit brand are black and white, except for the piece of oak wood. The color 
and tone of these graphics should never be altered and should always stay the same.  

Allowed Alterations: 
Image #1 could only be flipped horizontally in some cases.    
Image #2 could be place vertically or horizontally, depending on the situation. 
Image #3 could be cropped, in some instance, to only show the man model sleeping.  

1

2

3
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l e t t e r h e a d

Envelope: 
4 1/8” X 9 1/2”

Business Card: 
2” X 3 1/2”

Letterhead:
8 1/2” X 11”
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05.27.1997

Dear Mr. Timothy,

vullaore con enibh euisism olortionum erit ad tatum dolor sent lum vent ip ea con henit 
aciduiscil estrud dui bla autpat. Ut iriuscing etuer ilit autem velesed enit, quamconse feugait 
nonsecte te volorper ad modipit prat et exercillummy nis ad et vullaore con enibh euisism 
olortionum erit ad tatum dolor sent lum vent ip ea con henit aciduiscil estrud dui bla autpat. 
delit lamcore riusto odolore dolor sed tem dolor am nis exeratie molore conseni smolorperat, 
con volessim dolore molorem zzriusto dipisci lluptat aciduisci ex er in eliquat iurem euismod 
tat.

Iquismol obortis amcommy nim quip estie modolor si blan hent laorerat prat nullan erat ero 
er ad minim zzrit, commoluptat, venismo lobore conulla feu facipis adio od te vel ex ex exer 
atum vullummy nos nim vulpute min vel iureet ipisi el dolorti onumsandit prat, coreril 
lamcommolor inciliquatio consenis augiamc oreet, sequi tet niam, suscin ullandio eumsan 
ullamet, vulputpatem inciliquipit nulland rercip ex el duismodolor autpat. Dui et, ver sis 
nonsequis ad doloreetum doluptatie mod ea feum do odoloboreet laoreet, vullam, commy 
nulla am voloborem acil ulla facidunt ad magna consent nostrud duismolore diamet non ut 
aliquat voleseq uiscill aorpercil euguero commod et la aliquamcommy nit lum nit veraesequi 
tem ipis nim dolessecte tinci blam, se magnim duip er sectet alit luptatue tate dolorperos 
enissi ercing et, quis doloreriure ex er sed magnibh et, con exerit aut alit alis enibh eseniate 
magna coreet, sed magna feum dolorperos am, senim adipsus ciliquipit iurer sed dio dolore 
vent niam inciduisi. modiat.

Sincerely,

Tarek Fahmy

686 President St. Apt. 3
Brooklyn, NY 11215

info@conceptualdesign.net
www.conceptualdesign.net

ph: 917.531.4609
fx: 917.531.4608bonnuit

686 President St, Apt. 3
Brooklyn, NY 11215

info@bonnuit.net
www.bonnuit.net

ph: 917.531.4609
fx: 917.531.4608
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Address: 686 President St. Apt. 3
Brooklyn, NY 11215

bonnuit



p o s t e r s
In specialized, large-format uses, such as trade show booth graphics, banners, signage, posters, etc., one must 
follow all of the guidelines mentioned previously in these graphic standards. Furthermore, one must be vigilant 
in ensuring that specialized high-resolution artwork is used to eliminate the chance that pixelization occurs. Do 
not “size-up” artwork from an Internet image. Do check with vendors prior to producing artwork; follow their 
requirements to avoid a low-resolution, pixelized image. These are samples of how Bonnuit graphic standards 
might be applied. 

11” x 17”

17 18



w e b  s i t e

Home Page 
1024 x 768

Shopping Page 
1024 x 768

The Bonnuit web site follows the same graphic standards as the print material, except for resolution. Maximum 
resolution for the web site is 72DPI, since it’s also the maximum resolution for the screen. There are five 
navigational buttons and they will remain unchanged in every page. There is also a central rectangle where 
the content for every inside page belongs. That’s the content window . Moreover, only the Bonnuit colors and 
graphics are used in the web site to ensure consistency across the board. 
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c l a s s  i n f o
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Name	

Class

Department

Term

Professor

Tarek Fahmy

Visual Communication I

Pratt Graduate Communications Design

Spring 2007 

Elizabeth Ward




